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THE CONVERSATIONAL &=
MARKETING BLUEPRINT
WORKBOOK

Conversational marketing creates instant and personalized engagement with customers and buyers.
It accelerates business revenue by removing friction from the customer experience.

Build conversational experiences and design conversations that accelerate your business’s revenue
and make buying more enjoyable.

Check out the Conversational Marketing Blueprint to learn more.

After you’re done with the worksheet, put Conversational Marketing into action and build your first
bots with the Conversational Marketing Worksheet.

THE CONVERSATIONAL FRAMEWORK LIV cHaT
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https://www.drift.com/books/conversational-marketing-blueprint/
https://docs.google.com/spreadsheets/d/1cOf4E8Yr_VUXoM0as6SheMYLDPpOrakw-WGDMcpeH8A/edit#gid=86496204
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https://drift.com/wp-content/uploads/2020/08/CMB-UseCase-Engage-Chat-EngageAll.pdf
https://drift.com/wp-content/uploads/2020/08/CMB-UseCase-Engage-Chat-BookAMeeting.pdf
https://drift.com/wp-content/uploads/2020/08/CMB-UseCase-Engage-Chat-PricingPage.pdf
https://drift.com/wp-content/uploads/2020/08/CMB-UseCase-Engage-Chat-VisitorRetargeting.pdf
https://drift.com/wp-content/uploads/2020/08/CMB-UseCase-Engage-Chat-SolutionPages.pdf
https://drift.com/wp-content/uploads/2020/08/CMB-UseCase-Engage-Chat-Resources.pdf
https://drift.com/wp-content/uploads/2020/08/CMB-UseCase-Engage-Chat-Blog.pdf
https://drift.com/wp-content/uploads/2020/08/CMB-UseCase-Engage-Chat-ContactUs.pdf
https://drift.com/wp-content/uploads/2020/08/CMB-UseCase-Engage-Chat-LandingPage.pdf
https://drift.com/wp-content/uploads/2020/08/CMB-UseCase-Engage-Email-AbandonedChat.pdf
https://drift.com/wp-content/uploads/2020/08/CMB-UseCase-Engage-Video-VisitFollowup.pdf
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Target Potential Buyers
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https://drift.com/wp-content/uploads/2020/08/CMB-UseCase-Target-Chat-TargetAccountExperiences.pdf
https://drift.com/wp-content/uploads/2020/08/CMB-UseCase-Target-Chat-PaidAdConverter.pdf
https://drift.com/wp-content/uploads/2020/08/CMB-UseCase-Target-Chat-PersonalizedRetargeting.pdf
https://drift.com/wp-content/uploads/2020/08/CMB-UseCase-Target-Chat-Campaigns.pdf
https://drift.com/wp-content/uploads/2020/08/CMB-UseCase-Target-Chat-PersonaTargeting.pdf
https://drift.com/wp-content/uploads/2020/08/CMB-UseCase-Target-Chat-ConversationalContent.pdf
https://drift.com/wp-content/uploads/2020/08/CMB-UseCase-Target-Chat-ContactUs.pdf
https://drift.com/wp-content/uploads/2020/08/CMB-UseCase-Target-Chat-FreeTrial.pdf
https://drift.com/wp-content/uploads/2020/08/CMB-UseCase-Target-Chat-ProductQualifiedLeads.pdf
https://drift.com/wp-content/uploads/2020/08/CMB-UseCase-Target-Email-PersonalizedAbandonedChat.pdf
https://drift.com/wp-content/uploads/2020/08/CMB-UseCase-Target-Email-WebinarInvite.pdf
https://drift.com/wp-content/uploads/2020/08/CMB-UseCase-Target-Email-DemoInvite.pdf
https://drift.com/wp-content/uploads/2020/08/CMB-UseCase-Target-Video-WebinarFollowup.pdf
https://drift.com/wp-content/uploads/2020/08/CMB-UseCase-Target-Video-LinkedInFollowup.pdf
https://drift.com/wp-content/uploads/2020/08/CMB-UseCase-Target-Video-FirstMeetingFollowup.pdf
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https://drift.com/wp-content/uploads/2020/10/CMB-UseCase-Accelerate-Chat-OpenOpportunities.pdf
https://drift.com/wp-content/uploads/2020/10/CMB-UseCase-Accelerate-Chat-LeadScoreRetargeting.pdf
https://drift.com/wp-content/uploads/2020/10/CMB-UseCase-Accelerate-Chat-IntentDataOptimization.pdf
https://drift.com/wp-content/uploads/2020/10/CMB-UseCase-Accelerate-Chat-BuyingJourneyAccelerator.pdf
https://drift.com/wp-content/uploads/2020/10/CMB-UseCase-Accelerate-Chat-ContactExpansion.pdf
https://drift.com/wp-content/uploads/2020/08/CMB-UseCase-Accelerate-AIPoweredChat-WebsiteConcierge.pdf
https://drift.com/wp-content/uploads/2020/08/CMB-UseCase-Accelerate-AIPoweredChat-LeadQualifier.pdf
https://drift.com/wp-content/uploads/2020/08/CMB-UseCase-Accelerate-AIPoweredChat-HomepageAssistant.pdf
https://drift.com/wp-content/uploads/2020/08/CMB-UseCase-Accelerate-Email-Re-engagementCampaign.pdf
https://drift.com/wp-content/uploads/2020/08/CMB-UseCase-Accelerate-Email-WebinarFollowup.pdf
https://drift.com/wp-content/uploads/2020/08/CMB-UseCase-Accelerate-Email-GroupDemoFollowup.pdf
https://drift.com/wp-content/uploads/2020/08/CMB-UseCase-Accelerate-Video-SDRToAEHandoff.pdf
https://drift.com/wp-content/uploads/2020/08/CMB-UseCase-Accelerate-Video-SDRToAEHandoff.pdf
https://drift.com/wp-content/uploads/2020/08/CMB-UseCase-Accelerate-Video-FirstMeetingRecap.pdf
https://drift.com/wp-content/uploads/2020/08/CMB-UseCase-Accelerate-Video-ProposalReview.pdf
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